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Personal profile

Majbritt Thomsen

MA Tourism

Marketing, policy, organisation
Danish expat since 2007

Royal Danish Embassy, DANIDA
report on BD tourism potential =

Business studies BD tourism
Interaction tourism sector
BD travel experience

BD tourism has potential, but
lack sustainable development
through knowledge and
cooperation.
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Photo: Up-comming Panigram eco-resort, Jessore




Views On Tourism Project

Voluntary initative

A A sustainable tourism IR o i ionst g e o g oo AN s
movement in Bangladesh S Sy
A Tourism capacity building for Massive growih of ecotourism worres
sustainable tourism o
development
A Knowlege and network
services
I Web-page: knowledge pool -
articles, link, player overviev ::-
www.viewsontourism.info
I Group: network, discussion
I Near future: Seminars
I Longterm player

About Views On Tourism

Photo: The Views On Tourism web-page



National tourism status

DANIDA report

. Fy3atl RSAK A i
the countries in the South
Asian region with the

fewest arrivals and the

lowest revenue earned from
the tourism industry.

Royal Danish Embassy ¢ Dhaka

Introduction to the tourism industry in Bangladesh ¢ Majbritt Thomsen

Never the less, tourism has since the 1990s been a small but
rapi dly growing sector of the E



National tourism status

Demand

A ForecastWTTC

4 % BNP 2062019

2009: 244,8 billion Taka

2019: 711,3 billion Taka

Real GDP growth 3.5% in 2009
Real GDP increase to average
6.0% per annum in 2019

SourceW¢ NI @St 39 ¢ 2 dz2NAGE ¥ ySH 2 yRESYAAKO HLNYA

A How to increase demand?
I The number of visitors
I Their average lenght of stay

I Their average daily expenditure Photo: a group of tourists in Sundarbans

A Which markets should Bangladeshi tourism target?

T Lack of access to international and national market data A
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National tourism status
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Tourism product

A Attractions

i Main lessure destinations Rajshabhi,
Sylhet, Chittagong and Khulna

T 3 UNESCO sites
T 5 sites on UNESCO tentative list

I Low focus maintenance, inovation,
sustainability

i Potential: nature, culture, history,
handicraft, everyday life

A WTTC (2008): Travel & Tourism
Capital investment out dbtal
Investment 20022019

I Bangladesh: 4,1% > 3,9%
I South Asia: 7,7% > ?
I World: 9,4% > 9,3%




National tourism status
Supply o R R 1T s

A Tourism industry
I Similar products
I Varying quality and service

20% big players 80% SME
80% income 20% income
International National

High innovation Low innovation

A Organisation

I Scattered sector with many
players

I Lack sector strategy,
cooperation, investment



National tourism status

International destination image

ASSTAYAUA2YY a{dzy 27
impressions that a person has of a,
RSAUAYIFOGA2YEé Y20t SNJ
News/NGO:

I poor populationcorruption, natural disasters

A Tourism:

T International attention: New7Wonders, 2009
top ten interesting travel destination, new
travel books

I National branding lack of consistence message
and strategy

A Personal experience:
I Meet people with Bangladeshis experience
I Travel BD: visit, business, expat, work, tourist

A Exact Bangladeshi destination image in
different targetmarkets?




Generabbstacles: Tourismlaning system

The travel

X Reaching the
purchase

marketplace
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The shape of The selling
travel demand Destination of travel

Source Mill & Morrison (1985)



Generabbstacles: Destinatiohfecycle
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Tourism development

A Tourism is often praised as an
effective development tool,
especially in rural areas and
the developing world.

A The presence of tourism in any \'/\
destination always brings with*=_“
It environmental and socto
cultural as well as economic /

\_
impacts. i

\

A Less developed destinations ' \‘} \\ 3
are vulnerable; long term \@ T s 1
positive developmentisa A4\ 1/“@ e *-"’

challenge. The tribal people should be heard to obtain a
sustainable tourism development in Bandarban

A
\
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Positive tourism impact
The Power of Travel

How Travel Dollars Support Amenca

Travel M
Agency Con

WwWages, Salanes Profits, Taxes
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Local Goods
i ' ‘ C; & Services
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Source:0 Why Tourism Matterso campali
A Economy A Culture

Direct / indirect revenue for
country, private sector and local
community

A Nature

Protect environment and preserve
nature

Preserving local culture and
heritage

Social wellbeing and stability

Promotion of crossultural
understanding



Negative tourism impact

R

A Economy
I Increased local living cost
I External money flow

A Nature

I High pressure on
environment resources

I Disturb fauna and flora

A Culture

T Lost of cultural values and
traditions

T Prostitution and crime




Source: Weaver & Lawton (2002)
Dominant western Green paradigm
environmental paradigm

Humans are Humans

separate from nature are part of nature

superior to nature and nature aresqual
Reality Reality is

Isobjective subjective

can becompartmentalised integrated andholistic
The future igredictable The future iunpredictable
The universe hagsrder The universe ishaotic
The importance ofationality andreason The importance ointuition
Hierarchicalstructures Consensubhased structures
Competitive structures Cooperative structures
Emphasis on thendividual Emphasis on theommunal
Facilitation througtcapitalism Facilitation througlsocialism
Linearprogressand growth Maintenance of &teady state
Usehard tecnology Usesoft tecnology

Patriarchaland male Matriarchal andfemale



Sustamable tourlsm

A Definition:a ¢ 2 dzZNR& & Y
meets the needs of present %
tourists and host regions while .+
protecting and enhancing e
2 LI NIdzyAde T2 B

Source: UNWTO

A A value integrated into all
aspects of tourism
development and
management .

A Achieved by balancing the
needs of tourists with those of
the destination.




Sustainable
tourism values
and prlnC|p|eS Economic goals

Economically viable industry

Economically viable businesses

Economic benefits to locals and other

stakeholders

Environment Community
economy based
integration economics
Environment and Social goals
ressource goals Participation
Maintain or expand biodiversity Conservation Planning
Minimal resource degradation With Education
Resource benefits Equity Health
Acceptance of resource values Employment

Matching of supply and demand
Intergenerational equity
Adaptive design

SourceHall(1998)

Community benefits
Visitor satisfaction



Best tourism practice

Bhutan
A Core value:
I Brutto National Happiness
I Propoor tourism development
I Longterm sustainable development
I Restricted the level of tourist activity

A Tourism status:

I The largest earner of hascurrency
foreign exchange

I Substantial potential for poverty
alleviation through economic
development.

A Department of Tourism coordinatior

T SNV tourism advisor since 2002,
national involved since 1988

I Partners: Department of Tourism, —
Association of Tour Operators, Nature =
Conservation Division, Regional Trad: ™ *
and Industry Office




Best management practice

SNV
A History

i Dutch origin
i International development organisation
i Over 40 years of experience
I Work in 32 countries , including Nepal,
Bangladesh and Bhutan
A Focus
i Poverty alleviation through

A basic services
A increased production, income and
employment
I Increasing presence of national advisors
in-country

A Tourism
i Integrated Tourism Destination Development
i Engagement with the private sector
i Partnerships
i Tourism Value Chain
I Tourism governance; policy and strategy development



Top Ten Ecotourism Destinations

Source: National Geographic (April 2008)
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The new traveler stereotype

Green consumer
Sensitive to local cultures OI\E
Conscious of social justice concerns :
Knowledgeable about environmental issues lObIIe
Preferes flexible and spontaneous itineraries
Carefully assesses tourism products in advance
Motivated by a desire for seftilfilment and learning

Searches for physical and mentally challenging
experiences

More independeriminded and quality conscious .
Searches for authentic and meaningful experiences & ‘

Wishes to have a positive impact on the destination
Source: Weaver & Lawton (2002)

Ecotourism growing 10 to 30 per cent per year

accounts for around 20% of tourists worldwide.
Source: New Scientist (2004)




Bangladeshi tourism potential

A Sustainable tourism
I Eco tourism
i Cultural tourism
i Nature tourism
i Heritage tourism
I Religious tourism
I Volunteer tourism
I Pro-poor tourism
i Adventure tourism
I Regional cooperation:
A Bhutan, Nepal, East India
A BD individual tourism image!
A Sustainability?
I Sundarbans
i/ 2EQa . 1 I NJ
I Business tourism



