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Photo: Up-comming Panigram Eco-resort, Jessore




Knowledge and inspiration to the Bangladeshi tourism sector. This blog ig

Categories: Best practice Cooperation and network Customer opinion
Market knowledge Performance and management Policy Sale and m

Planning a tourism web-page

As for all business’ it is important for a tourism company, organisation or :
communicate information efficiently with national and international tourisi
customers. A web-page should be a natural part of this communication ar
appropriated focus. At the same time it is important to keep the cost of IT
at a minimum

This article will go through the following themes related to the constructior
page: Domain, Host, Design, Content and Management

Domain

A domain can be bought online on sites like
Domain

Buy domains

Register

Prices do not vary a lot among suppliers, but the prices depend largely or
and the popularity of last letters of the future web-address (e.g. .com is m
than .info)

To ensure that readers can find your business, it is recommendable to bu
miide readers tn the main weh-nane As an pyamnle the main weh-nane r
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International Tourist Arrivals, 1950-2005*
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Source: Euromonitor International's
“Tourism Flows Outbound — World’
(2008)
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Source: UNWTO
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Tribal people in Bandarban



Source: ‘Why Tourism Matters’ campaign Washington State, USA
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Source: The International Ecotourism Society (TIES)
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Source WTTC (2010)
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- | Photo: a group of tourists in Sundarbans
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Source: GTZ ’Sustainable Tourism as a Development Option’



Tourism experts
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2 5/EH | GTZ ’Sustainable Tourism
' as a Development Option’
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Source: WTTC (2003)
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Source: WTTC (2003)
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Source: WTTC (2003)






